
The City of Gold Beach is dedicated to enhancing quality of life, while promoting health, safety, and welfare of 
our citizens, businesses, and visitors in the most fiscally responsible manner.  In doing this, the City will respect 
the past, respond to current concerns, and plan for the future, while maintaining environmental sensitivity in 

our beach oriented community

 CITY COUNCIL AGENDA 
October 15, 2018 

Regular meeting to begin   
Immediately following 6:30 pm Executive Session  

CITY COUNCIL CHAMBERS, CITY HALL 
29592 ELLENSBURG AVE 
GOLD BEACH OR  97444 

Prior to the regular meeting the Council will meet in executive session 
pursuant to ORS 192.660 (2)(f) To consider information or records that are 
exempt by law from public inspection, including written advice from our 
attorney. 

Call to order:  Time: _________ 

1. The pledge of allegiance 
2. Roll Call:  

Present Absent 

Mayor Karl Popoff 

Council Position #1 VACANT 

Council Position #2 Larry Brennan BEGINNING VOTE 

Council Position #3 Becky Campbell 

Council Position #4 VACANT 

Council Position #5 Tamie Kaufman  

City Administrator Jodi Fritts 

Student Liaison Vacant 

3. Special Orders of Business:  
None Scheduled 

4. Consent Calendar:
None Scheduled 

5. Citizens Comments 
As presented to the Mayor at the beginning of the meeting  

6. Public Hearing  
a. FY1819 Water/Sewer Rate Adjustment 

7. Citizen Requested Agenda Items 
a. Kevan Ridgway – Oregon Coast Public Art Trail 
b. Lea Sevey, Oasis Shelter Home – Domestic Violence Awareness Month 
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The City of Gold Beach is dedicated to enhancing quality of life, while promoting health, safety, and welfare of 
our citizens, businesses, and visitors in the most fiscally responsible manner.  In doing this, the City will respect 
the past, respond to current concerns, and plan for the future, while maintaining environmental sensitivity in 

our beach oriented community

8. Public Contracts and Purchasing  
None Scheduled 

9. Ordinances & Resolutions  
a. R1819-04 Setting Water & Sewer rates for FY1819 

10. Miscellaneous Items (including policy discussions and determinations)  
a. Monthly Update of City Strategic Plan Goals – work that has been planned or 

accomplished towards Goals: POSTPONED UNTIL NOVEMBER MEETING
b. Schedule upcoming URA meetings and Councilor Kaufman request to discuss 

UR Plan amendment to include housing element 
c. Let’s Talk About Housing Forum, October 18th 
d. November General Election update

11. City Administrator’s Report 
To be presented at meeting 

12. Mayor and Council Member Comments 
a. Mayor Karl Popoff 
b. Councilors 

1) VACANT 
2) Larry Brennan 
3) Becky Campbell 
4) VACANT 
5) Tamie Kaufman 

13. Citizens Comments
As permitted by the Mayor   

14. Executive Session 
The Council met in Executive Session prior to this meeting pursuant to ORS 
192.660(2)(f) to consider information exempt by law from public inspection, 
including written advice from legal counsel. 

The next regularly scheduled City Council meeting is Monday, November 12th at 6:30PM in 
the Council Chambers of City Hall, 
 29592 Ellensburg Avenue, Gold Beach, Oregon.  

15. Adjourn Time: ____________ 
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SECTION 6.  Public Hearing 
SECTION  9.  Ordinances & Resolutions 

Agenda Report 
Page 1 of 1

GOLD BEACH CITY COUNCIL AGENDA REPORT 
Agenda Item No. 6. & 9. a.    

Council Meeting Date:  October 15, 2018 

TITLE:  Annual Water/Sewer Rate Adjustment 

R1819-04 Resolution Setting Water & Sewer Rates for FY1819 

PUBLIC HEARING SUMMARY AND BACKGROUND: 
This is the annual rate adjustment based on the Municipal Cost Index for the base water and 
sewer rates.  For the year July 2017-July 2018 the MCI increase by 9%.  Info about the MCI is 
attached to this report. 
Staff has proposed a 5% increase to base rates and a $1 increase in the Water Reserve per 
account charge.  The proposed changes to the base rates are: 

USER TYPE CURRENT PROPOSED CHANGE 

WATER RATES 

Inside City Residential Base $21.56 $22.64 $1.08 

Inside City Commercial Base $31.78 $33.37 $1.59 

Outside City Residential Base $23.34 $24.51 $1.17 

Outside City Commercial Base $34.55 $36.28 $1.73 

Base Sewer Rate $22.83 $23.98 $1.15 

Prior to the proposed changes a public hearing is scheduled.  Based on the outcome of the public 
hearing a resolution is prepared for adoption during Section 9 of the agenda. 

~~~ 
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Page 1 of 1 
R1819-04 Water/Sewer Rates FY1819 

RESOLUTION R1819-04 

A RESOLUTION SETTING WATER & SEWER RATES AND IMPLEMENTING AN ANNUAL 
INFLATION ADJUSTMENT RATE AND REPEALING RESOLUTION R1718-01 AND ANY OTHER 

RESOLUTIONS THAT MAY BE IN CONFLICT 

WHEREAS, The City of Gold Beach provides water and sewer utility services for businesses, 
agencies, and private residents within the Gold Beach city limits, and water service within the 
Urban Growth Boundary; and 

WHEREAS, the City Council adopted a Water Master Plan & Capital Improvement Plan as 
Resolution R1516-10, and adopted a Water Rate Study as Resolution R1617-01 to accompany 
the plan which contained specific recommendations regarding needed financial reserves for 
capital improvements to the City’s water infrastructure; and  

WHEREAS, the City of Gold Beach Utility Code Sections 3.125 & 3.400 grant the City Council 
exclusive control over and regulation of water and sewer use charges, including the authority 
to review, and by resolution, to set or change charges.  A hearing on proposed rate increases 
will be held annually prior to any rate adjustments; and  

WHEREAS, the City Council has determined that annual rate adjustments are necessary to 
keep pace with inflation and maintain financially sustainable water and sewer utility systems.  
Inflation adjustments are based on the Municipal Cost Index published by American City and 
County.  The published inflation rate for July 2017 to July 2018 was 9%.  For FY1819, the 
Council proposes a 5% increase to base water and sewer rates, and a $1 per account increase 
to the Water Reserve rate.   

THEREFORE BE IT RESOLVED the City Council of the City of Gold Beach, Oregon, hereby 
adopts the consolidated utility rate schedule attached to this resolution as EXHIBIT A to go 
into effect for the October 2018 utility billing cycle, and hereby repeals Resolution R1718-01 
and any other resolutions that may be in conflict. 

PASSED BY THE CITY COUNCIL OF THE CITY OF GOLD BEACH, COUNTY OF CURRY, STATE OF 
OREGON, AND EFFECTIVE THIS 15th DAY OF OCTOBER, 2018.  

_________  
Karl Popoff, Mayor 

ATTEST: 

Jodi Fritts, City Administrator 
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PER 1K GALLONS TIERS PER 1K GALLONS TIERS

1,500 BASE MINIMUM 22.64$            BASE 1,000 BASE MINIMUM 33.37$            

1,501-5,000 1.05$              TIER I 1,001-7,000 1.05$              

5,001-15,000 2.10$              II 7,001-83,000 2.10$              

15,001 + 2.89$              III 83,001 + 2.89$              

WATER RESERVE PER 

ACCT $5.00

WATER RESERVE PER 

ACCT $5.00

PER 1K GALLONS TIERS PER 1K GALLONS TIERS

1,500 BASE MINIMUM 24.51$            BASE 1,000 BASE MINIMUM 36.28$            

1,501-5,000 1.11$              TIER I 1,001-7,000 1.11$              

5,001-15,000 2.21$              II 7,001-83,000 2.21$              

15,001 + 3.04$              III 83,001 + 3.04$              

WATER RESERVE PER 

ACCT $5.00

WATER RESERVE PER 

ACCT $5.00

Monthly maintenance 

rate per Code Section 

3.190(2) 

Base User Rate + 

Water Reserve 

Monthly maintenance 

rate per Code Section 

3.190(2) 

Base User Rate + 

Water Reserve 

Residential rates apply to single-family and duplex residences

Commerical rates apply to multi-family residential, mobile home and RV parks,

government, non-residential users, and all business/commercial related uses

OUTSIDE CITY RESIDENTIAL OUTSIDE CITY COMMERCIAL

FOR INACTIVE USERS (all types) MINIMUM SERVICE CHARGES APPLY

EXHIBIT A TO RESOLUTION R1819-04

FY 2018-2019 WATER RATES

WATER RATES

RESIDENTIAL RATES COMMERCIAL RATES
INSIDE CITY RESIDENTIAL INSIDE CITY COMMERCIAL
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Sewer Utility 23.98$        Per EDU/ERU

Monthly sewer usage 

fee

Sewer Reserve 3.00$          Per Account

Reserve fund for 

Sewer maintenance

WWTP Debt 

Service 20.00$        PER EDU/ERU

Debt service for 

WWTP plant

Sewer Line 101 

Debt Service 6.00$          PER EDU/ERU

Debt service for Hwy 

101 main sewer line 

improvements 

completed in 2005

Monthly Inactive 

Maintenance Rate
 $           52.98 

INCLUDES 

Reserve and 

Debt Service 

Pursuant to City Code 

Section 3.440(2)

FY 2018-2019 SEWER RATES

EXHIBIT A TO RESOLUTION R1819-04

ACTIVE REGULAR USER SEWER RATES

$52.98 Monthly Base Sewer Rate consists of 4 charges:

INACTIVE SERVICES: minimum service charges apply:
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More about the Municipal Cost Index
americancityandcounty.com/more-about-the-municipal-cost-index

The Municipal Cost Index (MCI)  made its first appearance in American City & County in
September 1978. It was designed to determine the rate of inflation of municipal cost — the
cost of providing services to residents of our cities and counties.

The index is useful to local government managers in at least four ways:

To dramatize, justify or illustrate increased expenditures attributable to inflation when
submitting annual budgets;
To provide the manager with "a feel" for price trends which may affect the city or a
particular department allowing time to minimize the effects of a budget shortfall;
To help control price increases for commodities purchased by a city or county through
monitoring of price levels for commodities purchased in quantity, thus making
inflationary price jumps more visible;
To measure the inroads of inflation on city expenditures over time.

The Municipal Cost Index developed by American City & County is designed to show the
effects of inflation on the cost of providing municipal services. The MCI draws on the monthly
statistical data collected by the U.S. Departments of Commerce and Labor as well as
independently compiled data to project a composite cost picture for the municipal budget
officer or operating department manager.

The composite index is adjusted by changes in the cost of materials and supplies, wages and
contracted-for services. It is a weighted average of the more detailed price indexes
measuring consumer cost fluctuations, industrial commodity wholesale prices, and
construction contract costs. The weighting factors used were determined specifically for
American City & County and reflect the composition of local government purchases in the
base year of the MCI, established as 1967. In April 1988, American City & County switched to a
base year of 1982. It is a fixed-weighted type of index, reflecting only changes in price over
specific periods of time at the national level.

Costs of labor, materials and contract services are all factored into the composite MCI. Major
indicators of these items used for the MCI include the Consumer Price Index, the Wholesale
Price Index for Industrial Commodities (now known as the Producer Price Index) and the
construction cost indexes published by the U.S. Department of Commerce, respectively.

The Consumer Price Index (CPI) is used in the composition of the MCI to measure the upward
pressure expected on municipal wage rates. Over 8.5 million workers are covered by
collective bargaining contracts which provide for increases in wage rates based on increases

1/3
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in the CPI, according to the U.S. Department of Labor. And the number of such clauses is on
the increase. During 1976, DOL reported, escalator provisions were added to 51 contracts
covering 281,000 workers.

The CPI also measures other municipal cost pressures, however. Many health and welfare
program transfer payments paid out of local budgets are tied to this index.

The CPI is a statistical measure of change in the prices of goods and services in major
expenditure groups such as food, housing, clothing, transportation, and health and recreation
for urban consumers. It measures the purchasing power of the consumer dollar by comparing
the cost of a "market basket" of goods and services over time.

There are actually two CPIs compiled and reported by the Department of Labor each month: a
CPI for Urban Wage Earners and Clerical Workers and a CPI for All Urban Consumers. Since
these separate indices were started in January 1978, there has been little difference between
them. The MCI calculation uses the CPI for All Urban Consumers (CPI-U).

The Producer Price Index (PPI) for Industrial Commodities is incorporated into the MCI to
measure cost fluctuations in goods and materials. Purchases of materials and supplies total
about 20 percent of the typical municipal budget.

The PPI was designed by the DOL to show the rate and direction of price movement for
individual commodities and groups of commodities. The index measures "real" price changes
— changes not influenced by differences in quality, quantity or terms of sale. All systematic
production of goods and materials are included in the PPI except for farm products and
foods. Items which would be so individualistic in nature as to be separately priced are not
included in the index.

Commodities included range from chemicals to motor vehicles, from construction machinery
to fuels, from footwear to metal products. Values cranked into the PPI are f.o.b. production
point and exclude excise taxes. Goods sold at retail directly from the factory are also
excluded when calculating this index.

Contract services from janitorial contracts to construction costs take about 30 percent out of
municipal treasuries. The most significant portion of this cost is that amount spent on capital
construction, and for this reason, the construction cost indexes of the Department of
Commerce are used to track the changes in the cost of contract services in the MCI.

The construction cost index reflects changes in the costs of materials, skilled labor, and
unskilled labor in both general construction and building construction. The Department of
Commerce composite construction index is derived from separate indexes for commercial
facilities, residential housing construction, utility construction, highway and general
construction and many other contract construction indexes. We have selected those indexes
most reflective of the types of construction expected in the municipal area for the
development of the MCI.

2/3
Oct 15, 2018 Regular Council Packet

Page 9 of 61



No single price index will provide inflation relief to every community across the country. The
Municipal Cost Index, however, will provide a yardstick against which locally developed
indexes can be gauged.

To determine the cost change over time in percent from one period to another, simply obtain
the difference between the two points and divide by the earlier index level. For instance, the
percent increase in the cost of doing municipal business from 1967 through 1977 (using the
average MCI for 1977 or 199.5) is calculated:

((199.5 – 100.0)/100.0) x 100 = 99.5%

Visit the main Municipal Cost Index page for current and historical data.

3/3
Oct 15, 2018 Regular Council Packet

Page 10 of 61

https://www.americancityandcounty.com/municipal-cost-index/


5/16 7/16 9/16 11/16 1/17 3/17 5/17 7/17 9/17 11/17 1/18 3/18 5/18

Month	of	Date

235

240

245

250

M
un
ic
ip
al
	C
os
t	I
nd
ex

270

280

Co
ns
tr
uc
ti
on
	C
os
t	I
nd
ex

235

240

245

250

255

Co
ns
um

er
	P
ri
ce
	In
de
x

190

200

Pr
od
uc
ti
on
	P
ri
ce
	In
de
x

Municipal	Cost	Index	+	CCI,	CPI	&	PPI	(updated	for	July	2018)

7/17 8/17 9/17 10/17 11/17 12/17 1/18 2/18 3/18 4/18 5/18 6/18 7/18

MCI

CCI

CPI

PPI 204.70

251.29

284.92

251.69

204.20

250.86

283.53

250.86

203.20

250.54

282.37

250.02

200.00

250.01

281.07

248.43

198.90

249.46

280.67

247.79

199.30

249.62

279.26

247.39

197.80

249.25

278.91

246.71

196.40

247.96

278.67

245.81

195.90

247.59

278.50

245.48

194.80

246.64

277.06

244.29

194.50

246.37

277.25

244.20

193.70

245.03

277.45

243.63

193.40

244.05

276.25

242.75

To	interact:	Hover	cursor	on	graph	to	view	exact	index	numbers	and	year-to-year	percentage	changes	as	decimals.
Click	table	cells	or	graph	points	to	highlight	index	numbers.	Click	second-from-far-right	icon	on		bar	under	table	to
download	cost	index	data	from	January	2015	to	present.		Graph	shows	two-year	view;	table	shows	one-year	view.
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SECTION 7. 
CITY REQUESTED AGENDA ITEMS 

Page 1 of 1

GOLD BEACH CITY COUNCIL AGENDA REPORT 
Agenda Item No. 7. a.    

Council Meeting Date:  October 15, 2018 

TITLE:  Oregon Coast Public Art Trail – Kevan Ridgway, 

Minds Aligned Group 

SUMMARY AND BACKGROUND: 
Kevan Ridgway of the Minds Aligned Group, requested to address the Council regarding a 
proposed Oregon Coast Public Art Trail.  Information Mr. Ridgway provided as well as a recent 
news article are attached. 
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Concept paper for an Oregon Coast Public Art Trail  July 2017 

The Oregon Trail is considered to be the quintessential route of western-moving pioneers in early American 
history. Now, some pioneers of the arts are planning their own incredible feat of discovery and ingenuity: create 
a public art trail that traverses the length of the Oregon coastline.  

The coast is an ideal place for many artists to retreat, reflect and create. It’s no surprise that coastal communities 
are home to theaters, galleries, glassblowing shops, blacksmiths, woodworkers, photographers and more. They 
are also home to a wide range of public art, which is defined as any form of art that’s free and accessible to 
everyone.  

The Oregon Coast Visitors Association (OCVA) is leading an effort to develop the Oregon Coast Art Trail, an 
enticing path for anyone interested in dipping their toes in coastal creativity. In the future, people could take a 
self-guided tour of the coast, or sections of the coast, while stopping at and learning about public art pieces 
along the way. The trail could also serve as a directory of arts-and-culture destinations, such as theaters, 
galleries, artist studios and events. Numerous cities around the state, including Port Orford, Bandon, Cannon 
Beach, Hood River, and McMinnville to name a few, offer self-guided public art tours. Creating one for an 
entire Oregon Coast region is an ambitious endeavor. This fall, OCVA is taking the first step by creating an 
inventory of all the existing public art along the coast. 

 “The goal of this project is to help residents and visitors connect with artists, gain a deeper sense of place, and 
improve artists’ livelihoods,” says Marcus Hinz, executive director of OCVA. “The public art trail will be a 
perfect call to action for visitors venturing to the coast during the off-peak season.” OCVA is relying on 
partners such as the Oregon Coast Council for the Arts and cities to help with information gathering, and has 
hired Kevan Ridgway, founding partner at Minds Aligned Group and a resident of Cannon Beach, to lead the 
effort. Ridgway, former CEO of a regional destination marketing organization in Vancouver, British Columbia, 
has a long history of developing initiatives that drive tourism and economic development. 

 “Public art is a form of community expression,” Ridgway says. “So for visitors, public art is a great way to 
learn about a place. Hopefully the Oregon Coast Art Trail will entice patrons of the arts to wander into local 
galleries, inquire about local theater performances, or plan a future visit to explore more of the art trail.”  

Ridgway is reaching out to the 27 cities along the coast to create a list of all existing public art pieces. He’s also 
gathering any documentation he can find about the artists, including statements of their work, and capturing 
high-quality images. He expects his research to take about four months. People who have information about a 
public art piece or would like to serve as a resource are encouraged to email him.  

“Once we have a solid inventory, OCVA can create a high-impact marketing campaign geared at supporters and 
would-be supporters of the arts,” says Hinz. “We also plan to help towns that currently have no public art learn 
how they might go about creating a public art program.”  

Contacts: 

Marcus Hinz Executive Director Oregon Coast Visitors Association Director@ThePeoplesCoast.com
Kevan J. Ridgway  Minds Aligned Group  Kevan@mindsalignedgroup.com
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Lori Tobias

orartswatch.org/connecting-artists-and-visitors-along-363-miles-of-coastline

The Oregon Coast is a natural draw for artists, some of whom return the favor by creating a
piece of public art. If you live nearby, it’s easy to find these public works, but vistors might
never see them. Plans are afoot to change that, with the coast-wide, self-guided Oregon
Coast Public Art Trail.

Marcus Hinz, executive director of the Oregon Coast Visitors Association, came up with the
idea while traveling the 363-mile coast.

“I would see public art in random places and wondered how anyone would ever find them,”
Hinz said. “After a while, it dawned on me that one, there is a lot of public art on the Oregon
Coast, and two, that our agency has never done a great job partnering with the coastal-art-
culture community. The goal of this project is to help residents and visitors connect with
artists, gain a deeper sense of place, and improve artists’ livelihoods.”

Georgia Gerber’s pair of Tufted Puffins roost near City Hall in Cannon Beach. Photo: Oregon
Coast Visitors Association

He hopes it will also serve as a marketing tool, attracting tourists at times of the year when
they wouldn’t normally visit.

1/4
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What art will be featured on the trail hasn’t been decided. Kevan Ridgway, founding partner of
tourism marketers Minds Aligned Group and a resident of Cannon Beach, has been charged
with finding the pieces.

So far, he’s reached out to 27 communities along the coast and put together an inventory
totaling about 125 works, including sculptures, murals and functional art, such as benches or
trash cans. To be included on the trail, the art must be accessible by the public 24/7. But
beyond that, the criteria are still being worked out. Ridgway is encouraging people with
information about a
public art piece to email him at oregoncoastarttrail@gmail.com.

“Once I’ve got all the pieces in the inventory and have the photography completed, we’re
going to put together a small committee that would say, ‘This would be good to use, this not
so good’,” Ridgway said. “The Astoria Column, for example, is that a piece of public art or not?
Down in Waldport and in Florence, too, there are towers on each side of the bridges going
over the rivers. Are they public art or not? The things we prefer about the public art is that it’s
got a name; we know who the artist is, dead or alive; and we can connect to the artist.”

Is the Astoria Column public art? That’s among questions organizers of the Oregon Coast
Public Art Trail will answer. Photo: Friends of Astoria Column

He added that organizers envision an arts trail website that includes the name of each piece,
an image and mapping for the location, the artist’s name and biographical information, and a
website, if there is one.

Pieces expected to make the cut include puffin sculptures in Cannon Beach, bayfront murals
in Newport and the sculpture on Amanda’s Trail in Yachats, which tells the dark story of an
elderly Native American woman forced to walk barefoot 50 miles along the Oregon Coast.

In creating the final trail, Hinz is focusing on continuity.

“We need to create continuity in spacing out the public art stops,” he said. “We don’t want a
100-mile gap in the trail. There could be continuity in geography, continuity in the type of art
and continuity in the visitor experience so it doesn’t feel disjointed.”

2/4
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Florence tops the list for most pieces of public art, at about 25. The city has made public art a
priority since 2015 with the formation of the Florence Public Art Committee, adding five new
sculptures in just the past three months.

“The city slogan is ‘A city in motion,’ said Harlen Springer, chairman of the art committee.
 “That means something is constantly happening. As part of the economic drive, we are trying
to find ways to increase visitor traffic and make the city more enjoyable for people who live
here.”

Public art both improves quality of life for residents, he said, and provides cultural awareness.
“If you come into a town and see interesting art,” Springer said, “you are more likely to come
and stay and start a business here.”

Hinz and Ridgway are also looking at including art made from reclaimed marine debris as a
second component to the Public Art Trail. One piece, a puffin made by Angela Haseltine Pozzi
of Bandon’s Washed Ashore project, is likely to be on the trail.

Puffins are a recurring theme on the Coast. Angela Haseltine Pozzi’s bird, at
Coquille Point in Bandon, is made of reclaimed marine debris. Photo: 

Washed Ashore

“We have a survey out right now where we are trying to reach artists to see who and how
many would be interested in using reclaimed marine debris for their art and also
entrepreneurs who may be interested in using it to sell,” Hinz said. “We want to know, will you
use glass or metal or what? We want to know what to store. If we don’t get enough response,
we’ll probably pull the plug on that. But we are interested to know.”
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The pair hope to have the self-guided trail put together and available to the public by January
2019.

“Public art is a form of community expression,” Ridgway said in a visitors association press
release. “So for visitors, public art is a great way to learn about a place. Hopefully, the Oregon
Coast Art Trail will entice patrons of the arts to wander into local galleries, inquire about local
theater performances, or plan a future visit to explore more of the art trail.”

*

The Sitka Center for the Arts and Ecology is hosting an open house from 11 a.m. to 2 p.m.
Saturday to showcase “Grass Mountain,” its new 80-acre property in the Cascade Head
Scenic Research Area.  Visitors will catch a shuttle at the Cascade Head Experimental Forest
Research Station off of Old Highway 101 in Otis. Light refreshments will be provided, as well
as live music and short hikes focusing on the local ecology. The event is free.
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SECTION 7. 
CITY REQUESTED AGENDA ITEMS 

Page 1 of 1

GOLD BEACH CITY COUNCIL AGENDA REPORT 
Agenda Item No. 7. b.    

Council Meeting Date:  October 15, 2018 

TITLE:  Lea Sevey, Oasis Shelter Home regarding Domestic 

Violence Awareness Month 

SUMMARY AND BACKGROUND: 
Lea Sevey from the Oasis Shelter Home, requested to address the Council regarding Domestic 
Violence Awareness Month. 
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Domestic Violence Awareness Month 2018
awarenessdays.com/us/awareness-days-calendar/domestic-violence-awareness-month-2018

Did you know that almost 20 people per minute are abused by a partner in the United States,
equating to more than 10 million people per year? Or that on a usual day, more than 20,000
calls are made to domestic violence hotlines in the US? One in four women and one in seven
men have  been the victims of severe physical violence from a partner in their lifetime and
even more shockingly, one in five children are exposed to domestic violence each year with
90% of these children witnessing the violence themsleves.

The facts, statistics and survivor stories make harrowing reading.  But with the backing of
many nationally recognised and local organisations, DVAM could help many victims.  
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Taking place throughout October as a part of the Domestic Violence Awareness Project,
headed by the National Resource Center on Domestic Violence, this campaign is a national,
recognised in law event with a range of activities conducted at local, state and national level.
 Originally founded by the National Coalition Against Domestic Violence, the campaign has
three themes that have remained the same since the campaigns conception in 1981.

Mourning those who have died because of domestic violence
Celebrating those who have survived
Connecting those who work to end violence

With a number of calls to action from the varying organisations involved with DVAM, some
inspired by the #MeToo movement, it is easy to become involved and support the campaign.  

#Survivorspeaks is a concept introduced by NCAD in its aim to debunk DV myths and
increase pressure on policy makers and the criminal and legal systems to make the
processes involved in prosecuting offenders easier.  

The DVAP have devised a similar movement with their #1thing message. The Action Guide
available on the DVAP website includes templates, recommendations, strategies and tools for
incorporating the #1Thing message into your campaign and to spread the message across
your community.  

Whichever forum you use to promote Domestic Violence Awareness month is down to you,
but whatever you use is sure to help somebody, somewhere- the harrowing statistics mean
the chances are you are likely to know someone who has suffered or is in need of help now.

2/2
Oct 15, 2018 Regular Council Packet

Page 21 of 61



ORDINANCES & 
RESOLUTIONS
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SECTION 6.  Public Hearing 
SECTION  9.  Ordinances & Resolutions 

Agenda Report 
Page 1 of 1

GOLD BEACH CITY COUNCIL AGENDA REPORT 
Agenda Item No. 6. & 9. a.    

Council Meeting Date:  October 15, 2018 

TITLE:  Annual Water/Sewer Rate Adjustment 

R1819-04 Resolution Setting Water & Sewer Rates for FY1819 

ORDINANCES & RESOLUTIONS SUMMARY AND BACKGROUND: 

Following the Public Hearing portion of the meeting if the Council is prepared to adopt the staff 
proposed FY1819 rate structure a resolution has been prepared. 

SUGGESTED MOTION FOR ADOPTION 
I make the motion that the Council adopt Resolution R1819-04—a resolution 
setting water & sewer rates and implementing an annual inflation adjustment 
rate and repealing resolution R1718-01 and any other resolutions that may be in 
conflict. 
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Page 1 of 1 
R1819-04 Water/Sewer Rates FY1819 

RESOLUTION R1819-04 

A RESOLUTION SETTING WATER & SEWER RATES AND IMPLEMENTING AN ANNUAL 
INFLATION ADJUSTMENT RATE AND REPEALING RESOLUTION R1718-01 AND ANY OTHER 

RESOLUTIONS THAT MAY BE IN CONFLICT 

WHEREAS, The City of Gold Beach provides water and sewer utility services for businesses, 
agencies, and private residents within the Gold Beach city limits, and water service within the 
Urban Growth Boundary; and 

WHEREAS, the City Council adopted a Water Master Plan & Capital Improvement Plan as 
Resolution R1516-10, and adopted a Water Rate Study as Resolution R1617-01 to accompany 
the plan which contained specific recommendations regarding needed financial reserves for 
capital improvements to the City’s water infrastructure; and  

WHEREAS, the City of Gold Beach Utility Code Sections 3.125 & 3.400 grant the City Council 
exclusive control over and regulation of water and sewer use charges, including the authority 
to review, and by resolution, to set or change charges.  A hearing on proposed rate increases 
will be held annually prior to any rate adjustments; and  

WHEREAS, the City Council has determined that annual rate adjustments are necessary to 
keep pace with inflation and maintain financially sustainable water and sewer utility systems.  
Inflation adjustments are based on the Municipal Cost Index published by American City and 
County.  The published inflation rate for July 2017 to July 2018 was 9%.  For FY1819, the 
Council proposes a 5% increase to base water and sewer rates, and a $1 per account increase 
to the Water Reserve rate.   

THEREFORE BE IT RESOLVED the City Council of the City of Gold Beach, Oregon, hereby 
adopts the consolidated utility rate schedule attached to this resolution as EXHIBIT A to go 
into effect for the October 2018 utility billing cycle, and hereby repeals Resolution R1718-01 
and any other resolutions that may be in conflict. 

PASSED BY THE CITY COUNCIL OF THE CITY OF GOLD BEACH, COUNTY OF CURRY, STATE OF 
OREGON, AND EFFECTIVE THIS 15th DAY OF OCTOBER, 2018.  

_________  
Karl Popoff, Mayor 

ATTEST: 

Jodi Fritts, City Administrator 
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PER 1K GALLONS TIERS PER 1K GALLONS TIERS

1,500 BASE MINIMUM 22.64$            BASE 1,000 BASE MINIMUM 33.37$            

1,501-5,000 1.05$              TIER I 1,001-7,000 1.05$              

5,001-15,000 2.10$              II 7,001-83,000 2.10$              

15,001 + 2.89$              III 83,001 + 2.89$              

WATER RESERVE PER 

ACCT $5.00

WATER RESERVE PER 

ACCT $5.00

PER 1K GALLONS TIERS PER 1K GALLONS TIERS

1,500 BASE MINIMUM 24.51$            BASE 1,000 BASE MINIMUM 36.28$            

1,501-5,000 1.11$              TIER I 1,001-7,000 1.11$              

5,001-15,000 2.21$              II 7,001-83,000 2.21$              

15,001 + 3.04$              III 83,001 + 3.04$              

WATER RESERVE PER 

ACCT $5.00

WATER RESERVE PER 

ACCT $5.00

Monthly maintenance 

rate per Code Section 

3.190(2) 

Base User Rate + 

Water Reserve 

Monthly maintenance 

rate per Code Section 

3.190(2) 

Base User Rate + 

Water Reserve 

Residential rates apply to single-family and duplex residences

Commerical rates apply to multi-family residential, mobile home and RV parks,

government, non-residential users, and all business/commercial related uses

OUTSIDE CITY RESIDENTIAL OUTSIDE CITY COMMERCIAL

FOR INACTIVE USERS (all types) MINIMUM SERVICE CHARGES APPLY

EXHIBIT A TO RESOLUTION R1819-04

FY 2018-2019 WATER RATES

WATER RATES

RESIDENTIAL RATES COMMERCIAL RATES
INSIDE CITY RESIDENTIAL INSIDE CITY COMMERCIAL
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Sewer Utility 23.98$        Per EDU/ERU

Monthly sewer usage 

fee

Sewer Reserve 3.00$          Per Account

Reserve fund for 

Sewer maintenance

WWTP Debt 

Service 20.00$        PER EDU/ERU

Debt service for 

WWTP plant

Sewer Line 101 

Debt Service 6.00$          PER EDU/ERU

Debt service for Hwy 

101 main sewer line 

improvements 

completed in 2005

Monthly Inactive 

Maintenance Rate
 $           52.98 

INCLUDES 

Reserve and 

Debt Service 

Pursuant to City Code 

Section 3.440(2)

FY 2018-2019 SEWER RATES

EXHIBIT A TO RESOLUTION R1819-04

ACTIVE REGULAR USER SEWER RATES

$52.98 Monthly Base Sewer Rate consists of 4 charges:

INACTIVE SERVICES: minimum service charges apply:
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MISC. ITEMS 
(Including policy discussions and determinations) 
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SECTION 10. 
MISC. ITEMS (including policy discussions and determinations) 

Page 1 of 1

GOLD BEACH CITY COUNCIL AGENDA REPORT 

Agenda Item No. 10. b.   
Council Meeting Date:  October 15, 2018 

TITLE:  URA Meeting Schedule and Councilor Kaufman 

request to discuss plan amendment 

SUMMARY AND BACKGROUND: 
Previously we had decided to hold the Urban Renewal Agency meetings on the 4th Monday (that 
we keep reserved for Council meetings) of even numbered months.  It appears that Monday may 
no longer be viable.  We should discuss and decide on dates for future meetings. 

Following the recent LOC Conference, Councilor Kaufman requested to discuss amending the 
current UR Plan to include a housing component.  Councilor Kaufman can present her proposed 
ideas, and after discussion by the Council, staff will contact Elaine Howard (the consultant that 
helped the City with the UR process) about next steps. 
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SECTION 10. 
MISC. ITEMS (including policy discussions and determinations) 

Page 1 of 1

GOLD BEACH CITY COUNCIL AGENDA REPORT 

Agenda Item No. 10. c.   
Council Meeting Date:  October 15, 2018 

TITLE:  Let’s Talk About Housing Forum 

SUMMARY AND BACKGROUND: 
The City, and specifically Councilors Kaufman & Campbell, are sponsoring a Housing Forum at 

the new meeting room at the Curry Public Library this Thursday, October 18th from 6:00-

8:00pm.  The goals of the “Let’s Talking About Housing” forum will be: 

 To get info to the public, 

 Garner community support, 

 Discuss what the City is already doing to address affordable housing, and 

 Brainstorm solutions 

The forum will also feature guest speakers Beth Barker-Hidalgo from ORRCA and the Curry 

Homeless Coalition, and Michelle Martin from NeighborWorks Umpqua: 

https://www.nwumpqua.org/about-us/

Who is NeighborWorks Umpqua? 

We are passionate advocates devoted to the betterment of residents of Southern 

Oregon, tireless in our mission for promoting opportunity for all. NeighborWorks 

Umpqua provides quality housing, community development, property management, 

financial services, education, and advocacy in order to attain economic, social and 

environmental sustainability, and equity. Our work is always governed by a distinct set 

of guiding principles that ensure our individual actions will bring honor and distinction 

to our organization, our communities, our peers, and our families. 

A copy of the NeighborWorks most current newsletter is attached. 
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Two and a half years ago, NeighborWorks Umpqua (NWU) 
stood at a crossroads. The organization was proud of the work 
it had accomplished in its previous 25 years, but it wanted to 
do even more. After hosting rigorous community dialogues 
in Douglas, Coos, Curry, Jackson, and Josephine counties, the 
organization developed a Strategic Plan that was equal parts 
ambitious and achievable. Over the next two issues, we will 
explore how the organization is doing with its goals and where 
it stands at the halfway point. Housing makes up an important 
piece of NWU’s work and it shows with our strategic plan goal.

According to our Strategic Plan, NWU will add 500 units 
of rental housing to its portfolio, including 300 units of new 
construction and develop 100 single-family homes. This would 
double the organization’s current portfolio in 1/5 the time 
it took to amass its first 500 units. So where are we now? At 
the halfway point, NWU is looking to meet the goal in the 
anticipated time-frame, thanks in part to its acquisition of The 
Rose Apartments (see page 6 for the announcement). 

Volume 1, Issue 4, September/October 2018

State of the mission:  how are we doing? 

Continued on page 3

Overall I feel really good. I have a good team, 
I have the staff and people on board that we 
need. It is going to be a good year!

-Acquisitions and Development Director
Brian Shelton-Kelley on how the dept. is doing
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Jake Winn
Chair

Elin D. Miller
Immediate Past Chair

Debora Lightcap
Vice Chair

Betti Manfre
Secretary

David Morrison

Meg Story

Leesa Cobb

Randall L. Mason

Nancy Southerland

The Kohlhagen (above) and the Grand Hotel (below) are two 
historic properties in Roseburg that boast over a hundred rental 
units. These two, along with the Rose Apartments, offer renters a 
safe, affordable space to live in Southern Oregon.

Both are historic buildings that add a lot of character to the down-
town area. NWU purposefully looks for these important, historic 
properties with an eye toward reinvestment. If you know of a prop-
erty that would fit NWU’s mandate, make sure to connect with our 
Acquisitions and Development team.
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With the acquisition of The Rose 
Apartments (40), the Kohlhagen 
Apartments (49), Howell House (4),  
Newton Creek Manor (50), and the 
development of Deer Creek Village 
(68), the organization’s total is at 211 
units. In addition to our current rental 
acquisitions, DreamBuilders (our Mutual 
Self-Help Housing Service) will build at 
least 16 new homes in 2019. So where are 
the 211 rentals units and 16 single-family 
homes located? At the moment much of 
our impact for this Strategic Plan goal 
is located in Douglas County, but we 
have eyes on Coos, Curry, Jackson, and 
Josephine County in the next 2 and a half 
years. Once Deer Creek Village finishes 
construction, we will have over 700 rental 
units in Douglas, Coos, Curry, Jackson, 
and Lane counties.  

Our team is looking for acquisitions or opportunities to develop new rental units for our service 
area. We are always on the lookout for new pieces of real estate. If you or someone you know has 
information on property or would like to make a donation, make sure to give our team a call at 541-
673-4909. Together we can lead rural Oregon to a bright future. 

State of the mission... continued

Workers in early April beginning infrastructure work at 
Newton Creek Manor, our latest community acquisition.

Our 
Impact on  
Housing  
since 2011
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What are we doing and where?
A look at our work in Southern Oregon. 

Equal Housing Lender. Equal Housing Opportunity. NMLS# 255912.

Oct 15, 2018 Regular Council Packet
Page 34 of 61



Lane

Douglas

Coos

Curry

Josephine

Jackson

• Financial Coaching - Looking to be part of a financial service or to save for a home? Our Financial Coaches 
are the required first stop.

• Full-Service Lending - Looking to buy a home or learn more about the home buying process? Contact our 
Lending Department.

• Block Party - In September, NeighborWorks Umpqua and Douglas County celebrated the start of the school 
year at the Willis House. 

• Second Chance Tour - In September, NWU participated in the Second Chance Tour, a series of workshops 
designed to advocate for the successful employment of people with criminal records. 

• VHIP – We are still recruiting for the Veteran Home Improvement Program in Roseburg. 
• DreamBuilders - Our first group will begin building in Myrtle Creek in Oct. Intake for the next group’s build 

in Roseburg is ongoing. 
• Newton Creek Manor - Repairs to the infrastructure of the community are on schedule for October.
• Financial Coaching - Looking to be part of a financial service or to save for a home? Our Financial Coaches 

are the required first stop.
• Full-Service Lending - Looking to buy a home or learn more about the home buying process? Contact our 

Lending Department.

• Financial Coaching - Looking to be part of a financial service or to save for a home? Our Financial Coaches 
are the required first stop. 

• Full-Service Lending - Looking to buy a home or learn more about the home buying process? Contact our 
Lending Department.

• Multicultural Fair- In September, NeighborWorks Umpqua attended a Multicultural Fair in Medford.
• Financial Coaching - Looking to be part of a financial service or to save for a home? Our Financial Coaches 

are the required first stop. 
• Full-Service Lending - Looking to buy a home or learn more about the home buying process? Contact our 

Lending Department.

• Financial Coaching - Looking to be part of a financial service or to save for a home? Our Financial Coaches 
are the required first stop. 

• Full-Service Lending - Looking to buy a home or learn more about the home buying process? Contact our 
Lending Department. 

• Grant Writing Workshop - On September 27, our Resource Development Officer will lead four in-person 
workshops followed by three months of grant coaching.

• Financial Coaching - Looking to be part of a financial service or to save for a home? Our Financial Coaches 
are the required first stop. 

• Full-Service Lending - Looking to buy a home or learn more about the home buying process? Contact our 
Lending Department.
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NeighborWorks Umpqua 
(NWU) is pleased to announce 
the acquisition of The Rose 
Apartments, a multifamily 
development in downtown 
Roseburg.  The Rose Apartments 
provides 40 units of rental housing 
for seniors aged 62 and older or 
those who experience a disability.  
The rents are income-based, which 
ensures that residents pay a rent 
that is affordable to them.  The 
Rose receives rental assistance from 
the U.S. Department of Housing 
and Urban Development.  NWU 
acquired The Rose Apartments 
in order to preserve the federal 
rental assistance and reinvest in the 
property. 

“Preserving properties with federal rental assistance is a proven strategy that helps address the housing crisis,” 
said Brian Shelton-Kelley, NWU’s Director of Acquisitions and Development.  “Properties with federal rental 
assistance are scarce and can be the only affordable option for seniors and others with extremely limited 
financial means.  Without rental assistance, more people would be at a high risk of homelessness.” 

NWU will put together a financing package to renovate the property and ensure it can be a viable community 
asset for the long term. The renovations will focus on accessibility modifications, energy efficiency, a seismic 
retrofit, and modernization of building systems like HVAC and the elevator. 

“The Rose is a solid building, and has served the community for many years.  By reinvesting in the property, 
The Rose will be able to continue to provide housing that is affordable for many years to come,” said Mr. 
Shelton-Kelley.  “Financing affordable housing is a complex process that takes time, but NWU is committed to 
renovating The Rose and to downtown Roseburg.”  

In the meantime, NWU will operate the property and continue to rent the units to eligible residents.  The 
property will be managed by Umpqua Community Property Management (UCPM). Rental inquiries should 
be directed to UCPM through their website www.ucpm.org.  

NeighborWorks Umpqua 
acquires the Rose Apartments

The Rose Apartments is an important addition to NWU’s rental 
units.
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Most people know that NeighborWorks 
Umpqua (NWU) creates access to affordable 
housing, but not as many know that we are 
also moving full tilt towards empowering 
community members through volunteerism.
In 2017, NWU’s Director of Community and 
Economic Development, Michelle Martin, 
and former NWU AmeriCorps VISTA, 
Katelyn Dzialowy, started a volunteer-led tax 
preparation program with two goals in mind:  

1. To help low-income residents get assistance 
completing their tax returns; and 

2. To educate residents about the availability of 
the Earned Income Tax Credit (EITC).  

“Changes in tax regulations mean that many low-income workers are eligible to receive a considerable refund 
through the EITC,” explained Martin. “Reported data shows that many residents in our communities weren’t 
taking advantage of the refund program and were losing out on hundreds of dollars that they could recoup 
from their taxed wages.  Our new Volunteer Income Tax Assistance (VITA) program helps put money back in 
people’s pockets and offers a great way for volunteers to contribute by assisting with tax returns.”  

After her AmeriCorps term of service ended, Katelyn stepped into the role of NWU Volunteer Coordinator.  
She works with Michelle to recruit and support volunteers for the tax program and to develop new volunteer 
opportunities.  

“We are growing our local volunteer program using two different national models, the ‘Points of Light’ and 
‘Rebuilding Together’ programs,” explained Dzialowy. “Both programs offer technical assistance to groups, 
like ours, who are learning best practices for recruitment, volunteer management and using inclusive practices 
with both volunteers and customers.”

Our VITA Tax Program heard great news in July when it was announced that the program would receive a 
large multi-year grant award from The Ford Family Foundation to continue the program.  

“This funding will allow us to expand services in Douglas, Coos and Curry County and to do a much better 
job marketing the program these communities.  We hope to prepare 1,000 tax returns in 2019 and to greatly 
increase the number of residents who receive the Earned Income Tax Credit,” shared Dzialowy.   
Martin, Dzialowy and Resident Services Coordinator Ruth Smith also have other ideas for utilizing a local 
volunteer workforce.  

Volunteerism is Alive and Well

Continued on page 8
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Want to improve 
Southern 
Oregon? Join 
our Board! 
Representation from all 
counties is important to ensure 
NeighborWorks Umpqua is 
cognizant and aware of all 
the issues in our surrounding 
service area. We hope you can 
help get the word out to our 
community, especially those 
community members in Coos, 
Jackson, and Josephine County. 

If you are a Douglas, Coos, 
Curry, Jackson, or Josephine 
resident interested in serving on 
the board, visit nwumpqua.org/
board. 

“Neighborhood revitalization really works when volunteers are actively involved,” shared Smith.  An active 
volunteer herself, Smith participates in a neighborhood group in Southeast Roseburg called SERVICE (South 
East Roseburg Voices In Community Enhancement) that coordinates a large community garden near the 
Umpqua Dairy Roseburg headquarters. Smith is developing plans to add more community gardens at NWU-
owned properties.  

“Not only are community gardens a great way to get exercise and socialize, but you also get to take home fresh 
produce,” said Smith.  If gardening isn’t your cup of tea, NWU has other volunteer opportunities including a 
volunteer construction crew to help with home repairs. 

If you’re interested in being a tax volunteer for the 
2019 tax season or joining our Rebuilding Together 
home repair team, please contact Katelyn Dzialowy 
at kdzialowy@nwumpqua.org or (541) 603-9365.  
Training for the program will start in December.  If 
you’d like to discuss other volunteer opportunities 
at NWU, please also give Katelyn a call. 

Volunteerism... continued
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Volunteerism... continued The NeighborWorks Umpqua 
Block Party Photo Round-up
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How can you help?
You don’t need to be a superhero to make a diff erence (but it helps). If you can donate a minute of time or a few 
dollars, you can make a diff erence in the lives of our fellow Oregonians.  It doesn’t matter where you live, chances 
are there is a project near you that needs your help. Interested in volunteering? Ask our Volunteer Coordinator 
Katelyn Dzialowy what projects are available. Looking to donate? Ask how your tax-deductible donation can help by 
emailing info@nwumpqua.org. Make sure to stay connected with our digital and physical newsletters. Commit to 
building a better Oregon with NeighborWorks® Umpqua by fi lling out the form and mailing it to:

NeighborWorks Umpqua
605 SE Kane Street

Roseburg, OR 97470

NeighborWorks® Umpqua Commitment Form
Thank you so much for considering a contribution to NeighborWorks Umpqua! Any monetary donations 
are tax deductible and any volunteer time is immensely appreciated. Please fill out the following form 
and send it to our Roseburg off ice. We appreciate any support you can off er!

Name

Email

Address

City, State, Zip

PhonePhone

I would like to talk with someone about 
volunteering with the organization.

I would like periodic updates sent to my 
email.

Yes, I want to support your work in Oregon! Enclosed is a check with my tax-deductible donation 
of: 

I would like periodic updates sent to my 
address.

Prefer doing things digitally? Th en you must visit our website! To donate, visit nwumpqua.org/donate; 
to volunteer, visit nwumpqua.org/volunteer; to sign up for our newsletter, visit nwumpqua.org/newsletter
for more information, email info@nwumpqua.org.

$50 $75 $100 Other:

Make all checks out to NeighborWorks® Umpqua.
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Enjoyed this issue of The Works? Make sure to sign up to receive it throughout the year! 
Visit nwumpqua.org/newsletter and sign up!

To request removal from the NeighborWorks® Umpqua mailing list, 
email info@nwumpqua.org or call 541-673-4909

facebook.com/NeighborWorksUmpqua facebook.com/NeighborWorksUmpquaCooswww.nwumpqua.org
twitter.com/nwumpqua instagram.com/nwumpqua_1

605 SE Kane Street, Roseburg, OR 97470
Main Office:  541-673-4909 | info@nwumpqua.org
www.nwumpqua.org
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SECTION 10. 
MISC. ITEMS (including policy discussions and determinations) 

Page 1 of 2

GOLD BEACH CITY COUNCIL AGENDA REPORT 

Agenda Item No. 10. d.   
Council Meeting Date:  October 15, 2018 

TITLE:  November 6th General Election 

SUMMARY AND BACKGROUND: 
Just some November Election info: 

 Absentee ballots began to be mailed the week of October 8th

 Regular ballots will be available beginning October 17th

 Last day to register to vote is October 16th

 The Fuel Tax Measure #8-94 staff will be on the ballot.  Just a reminder: staff is not 

permitted to advocate for/against the measure*, but we can provide basic factual info.  

You elected folks must be the standard bearer for the measure on behalf of the City.  

For your reference, attached is the info sent to the County Elections office for the ballot 

measure. 
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SECTION 10. 
MISC. ITEMS (including policy discussions and determinations) 

Page 2 of 2

*EXCERPT FROM: 
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